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Administration. Present each part on its own page; randomise the order of Parts 2 to 4 and of the items within each part. Replace
[BRAND] with the brand the respondent named. Code answers 0 to 7 as shown; each dimension score is the mean of its items.
Introduction and brand question are suggested wording; item wording and response format are as published.

Introduction

This survey is about the content related to brands that you come across on social media, such as Facebook,
Instagram, YouTube, TikTok, X, blogs and online forums. People engage with this content in different ways:
some read or watch it (consuming), some like, comment on or share it (contributing), and some post their own
content about a brand (creating). There are no right or wrong answers.

Part 1. Your brand

Please type the name of a brand that you actively follow on social media.

You will answer the following questions about this brand. Wherever you see [BRAND], think of the brand you named.

Part 2. Consumption

Think about [BRAND]. How often do you do each of the following? Select “Not at all” if you never do it.

Not
Not at Very
very 2 3 4 5 6
all often
often

const I read posts related to [BRAND] on social media.

I read fan page(s) related to [BRAND] on social
networking sites.

CONS2

conss I watch pictures/graphics related to [BRAND].

conss I follow blogs related to [BRAND].

OO o O O
O O O O
OO o O O
O OO O O
OO o O O
OO o O O
OO o O O
O O O O

conss I follow [BRAND] on social networking sites.
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Part 3. Contribution

Think about [BRAND]. How often do you do each of the following? Select “Not at all” if you never do it.

Not
Notat  _ 2 3 4 5 6 Ve
all ofte}rll often
CONT1 I comment on videos related to [BRAND]. O O O O o o o o
CONT2 [ comment on posts related to [BRAND]. O O O O O O o o
I comment on pictures/graphics related to
CONT3
(BRAND]. o O O O O O O O
CONT4 [ share [BRAND] related posts. o O O O O O O O
COoNTs I “Like” pictures/graphics related to [BRAND]. O O O O O O o o
coNnTe I “Like” posts related to [BRAND]. O O O o O O O O
Part 4. Creation
Think about [BRAND]. How often do you do each of the following? Select “Not at all” if you never do it.
Not
Notat (. 2 3 4 5 6 Ve
all ofte}rll often
CREA1 T initiate posts related to [BRAND] on blogs. O O O O O O O o
I initiate posts related to [BRAND] on social
R post [BRAND] O 0O 0O O O O O O
networking sites.
CREA3 ] post pictures/graphics related to [BRAND]. O o O O O O O O
CreA4 [ post videos that show [BRAND]. o O O O O O O O
CREA5 T write posts related to [BRAND] on forums. o O O O O O O O
CREA6 I write reviews related to [BRAND]. o o O o O O O O
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